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Marketing Matters 
Lions, Get Social: 

Tell a Story to Promote Your Club

April 18, 2023 | 6-6:30 p.m. CST

April 19, 2023 | 10-10:30 a.m. CST
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Welcome Lions and Leos! 

Jacqui MacKenzie
Social Media & 

Community Manager
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Poll
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My club is on social media. Now what?
Common questions from Lions about social media

Telling a story through social media: the beginning, middle 
and end

Storytime! Examples of Lions social media

Questions and Answers

Session overview
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Facebook Event
Allows users and business pages to create dedicated 

landing pages for their events. On each of your event 

pages, guests can learn more, RSVP, and interact with 

the host and other guests.

Facebook Fundraiser
A fundraising page that individuals can start on behalf of 

a 501c3 nonprofit that is set up to accept donations 

through FB (such as LCIF). 

Algorithm

A way of sorting posts in a users’ feed based on 

relevancy instead of publish time. Social networks 

prioritize which content a user sees in their feed first by 

the likelihood that they’ll want to see it.

Stories (Facebook/Instagram)
Quick, typically 10-15 second photo or video clips that 

give people a slightly different glimpse into a person or 

business and disappear within 24 hours. On 

Instagram, Story Highlights allow them to be displayed 

longer on a profile page.

Reels (Facebook/Instagram)
Full-screen vertical videos featuring editing tools, audio 

tracks, sound snippets, captions, stickers and 

backgrounds. You can upload and stitch together 

multiple video clips. Unlike Stories, Reels don’t 

disappear after 24 hours. 

Take a screenshot or photo of this slide!

Social Media Terms 
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Commonly asked questions
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How can I use 
social media to…

7

Promote events and fundraisers

Use photo and video to connect 

with community

Make our club’s content visible 

and engaging through constantly 

changing algorithms

Attract a diverse group of 

prospective members
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ONE BIG QUESTION:

What do I post and how do I 

post it to promote my club’s 

programs and recruit new 

members? 
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ONE SIMPLE ANSWER:

Tell a good story. 
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• A beginning: Promote your event. 
Introduces the need. Tells audience why/how Lions are 

stepping in, and how the audience can get involved. 

• A middle: Share service as it happens.
Show Lions in action, doing what they do best, in real time. 

• An end: Celebrate your impact 

and follow up.
Let your audience and members know 

the results of your event.

What are the key components 

to every good story?



1111

THE BEGINNING:

Promote your event

1
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What is a Facebook Event?
A FB Event acts as a flyer that the general public can 

find by location, keyword or what their friends are 

attending. Users that respond “Going” or “Interested” 

will receive notifications with event updates. 

Quick tips
• Add partnering businesses, organizations or venues 

as Co-hosts to increase visibility 

• Use keywords so people can find your event

• Share the event to your FB page 

• Encourage your members to share the FB event to 

their FB profiles

Create a 
Facebook Event
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@LCIFLions
Easily create a fundraiser for Lions Clubs 

International Foundation. Share it with 

supporters and encourage them to help 

you raise money on Facebook.

facebook.com/fund/LCIFLions
• Click on Fundraisers. 

• Tip: If you don't see Fundraisers on the left, 

then click See more.

• On the left, click Raise money then Click Nonprofit. 

• Type LCIF to come up as your selection. 

• On the left, enter:

• The goal amount of money you want to raise

• The currency you want the funds to be in

• Click Create.

Create a FB Fundraiser for 

Lions Clubs International Foundation (LCIF)
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Use Eye Catching 
Visuals
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THE MIDDLE:

Capture and share 

Lions in action

2



16

Showcase your event in real time 

by taking photos and videos on the 

ground

Encourage members to take 

photos/videos and ask them to 

share on their social accounts 

(include your club’s @ handle and 

hashtag!)

Use features like Stories, Reels 

and Live to increase visibility (FB/IG 

algorithms favor this content) 

Share service 

as it happens
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Get creative
and have FUN
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THE END:

Share your impact

and Follow Up

3
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Post a compilation reel that shows planning, prep and action

Add a photo post that includes action from the event

Include impactful numbers, stories from beneficiaries, and a thank 

you to the community

Engage with audience – tag and thank members, partners and 

friends who contributed

Make your audience feel a part of the action

Measure results of your social posts and get ready for the next one!

Create a Recap Post
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STORYTIME: 

Lions Social Media 

Examples
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Lions Drinks with Santa: 

The Beginning
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Lions Drinks with Santa: The Middle
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Lions Drinks with Santa: The End
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1 2 3

Lions Medical Caravan
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Resources
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Lions SMILE Facebook Group: 
facebook.com/groups/lionssmile

Lions Social Media Center: 
lionsclubs.org/socialmedia

How-to Videos:
vimeo.com/showcase/lions-social-
media
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Questions

26

MARKETING@LIONSCLUBS.ORG
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Stay Tuned
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How to be an Ambassador to LCIF

LCIF Chairperson Douglas X. Alexander and LCIF staff 
will provide resources for supporting fundraising 

efforts, including storytelling tips.

Register at lionsclubs.org/virtual
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Thank You

© 2023 Lions Clubs International 02/23 EN
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